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TV GUIDE MAGAZINE

THE OFFICIAL MAGAZINE OF TELEVISION

TV GUIDE MAGAZINE is the ultimate source to find television that’s worth watching. From
network to cable to streaming, we connect consumers to America’s #1 leisure activity...
Watching Television.

Our exclusive access to the stars of beloved sitcoms, dramas, action series and more
gives our 8.4 million readers* the tune-in information they need to navigate through to-
day’s overwhelming amount of TV content. Readers get a first-hand connection to their

favorite shows and the stars they love through our authoritative, behind-the-scenes access.

THERE’S MORE TV THAN EVER

Let’s face it, there’s never been more of a need for guidance — TV GUIDE MAGAZINE.

*Source: The Alliance for Audited Media’s Magazine Media 360° Report, Q4, 2024.
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CONTENT STUDIO

BE PART OF THE TELEVISION ENTERTAINMENT STORY. Our long-standing connection with

ity television celebrities gives us unparalleled access to the biggest television stars, and we embrace
dream 0 “‘}‘e“’ | e - . . 9 . . .
- o D our access to create entertaining, informative content. In print, digital or video form, let us tell a
Q"prn ‘F Samaniben” story that aligns with your audience and showcases your brand with Hollywood flare.
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With Jens ckles
i atz{\gfe on T\/g{i}gmA\'\ew role on The Boys

with T/
The actor talks to his Supernutuml roots
and returning MIAN HOLBROOK

he Winchesters

Celebrate your brand with a Hollywood spotlight:
Sponsored cover video shoots
Cover placements and custom editorial in TV GUIDE MAGAZINE and across all NTVB print publications
Creative advertising integrations
Exclusive online content
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Cooking show tips and recipes
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Home Improvement

New column No. 2!
Must-see makeover shows

Were you surprised whenTLC decided
torevive the show?! instantly thoughtitwasa
greatidea, pecause fans had been asking aboutiton
almost a daily basis.But | assumed they'ddo awhole new
castand relaunch of the brand. When | got thecall saying
they wanted me tohost, ! said,“You're s--ttingme!”
/| The designs on Trading Spaces are famously hit-
or-miss.Can anything from the reboot live up to
the notorious hay-on-the-wall fiasco? Um..I'll leave
that up to someone else’s determination! [Laughs]
There’s definitely a healthy mix of Jove-it-or-hate-it reactions.
Alot of home-reno programs are very slick, but this serieshas

Trading Spaces
Saturdays, 8/7¢/ TLC

TS TGH SO b shufdeca Rt

i e B iy
O irina arsd i frolagess
Duringits original 2000-2008 run, TLC's hit
series Trading Spaces pecame a trailblazer for
the home makeover genre. But now that it's back, the

show is going out ofits way tonot break new ground,

R eunited,and it feels..just like the early aughts!
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Yoo 4 e samping of: e Doqui\son). Inthe April 21 episode,a couple and their up.redo two roomsintwo days and captureiton camera. Anything

s sonand daught.er-in—law tackle apair of bedrooms outside else is not necessary or part of the mission. What could be more

st r lw Vi Cl ‘Atlanta. Davis sings the praises of keeping it old-school. & \ hilarious or have more jeopardy than the truth? —Ingela Ratledge
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‘Wednesdays, 10/, Travel Channel

J u In his 20-year career restoring homes
1 in Bucks County, Pennsylvania, Jeff

“ncingfortuneds allin the famiy for anchors. Prates
arried maritime adverturers werenitgentle-

Phiippe and Achlan Cousteat menteroes
Devlin (left) has encountered many horrors.
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Season 3 of Stone House Revival, the carpen-

ter faces his biggest nightmare yet:a client
=~ withnoregard for historical authenticity. ]
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e Ut el s 3 PR Sncae’ jumbo flatscreen. | thought the old house April17 and 24, 8/7¢, HGTV
v qin HASAA ! 10 That Changed America gods were going tostrike me down” e stil — the end of Fixer U
§ T GWBE MatAlE E O Tuesday,July 10,817 - Devlin's reverence for thevintage struc- W.e re stil lmournlng.t e en of Fixer Upper
| T seres aboutournatin'smostimeor- e nhattans Boadway and Wikhire " . A with Joanna and Chip Gaines (above), but
YLD preclsely what sets his series apart this in-depth look at their previous projects has

BoulevardnLos Angles.The July 7¢pi~

<ode chips awayat thestoresbefind

0 monuments,inclucing the Statveof
eft

| fromthe pack.“It'sacrazy passion;” he con-
firms. “If it were up tome, the houses would
have no electricity and an outhousein the

tant man-made environments—SUbiects
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been helping to fill the void. The next set of epi-

sodes explores the duo's work on two outdated

Tudor-style homes andincludes never-before-seen
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A

u Luke Caldwellis amusician with
aneye for design. Clint Robertson
(farright, with Caldwell) isan attorney,
developer and runner-up from Season10
of The Apprentice.The po\ar—opposite
BFFs flip properties around Idaho’s
capital, bickering while they'reatiit. —EA

I E I s ecosystem. -Hawall continues to trans
formitsel
GeoWild eniorvice presider

and development.“We explore thedt
 atebalancebetweenpristine andperl™

STUFF WE LOVE
HOT WH EELS o TV GUIDE MAGATINE
And More...

u Former pro boxer Laila Al continues to show her
softer side hosting Season 7 of this heartwarm-
ing series, which provides deserving folks with room
makeovers. Coming up: Twins Erin and Desiree
Green—whoruna nonprofit for bullied teens—geta
revamped patio and living room, respectively. —EA

en [ ’
thusiasts. If you’re an advertiser asking for

y

CLOCKWISE FROM TOP: TRAE PATTON/TLC:

SENNIFER BOOMER/HGTV; HGTV DIY
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RATE CARD 2025

RATE BASE: 1,000,000

UNIT AT B&W
Page $130,100  $106,600
Spread 260,100

Fourth Cover 170,600

Second Cover 157,400

Second Cover + Page 1 287,600

Third Cover 145,900

Cover 2 Gatefold 472,400

Cover 3/4 Gatefold 632,500

2/3-Page Vertical 100,300 89,900
1/2-Page Vertical or Horizontal 76,200 62,200
1/2-Page Horizontal Spread 130,100

1/3-Page Vertical 52,400 42,900
In-Grid Horizontal Banner 52,400

In-Grid Vertical Banner 65,500

All rates are gross

Note: TV Guibe MagAzINE cannot guarantee positioning

or competitive separation for fractional ads.
Regional rates available upon request.

Advertising rates are based on
TV GUIDE MAGAZINE’s national
average net paid circulation.
TVGM guarantees that the
average circulation of a national
schedule will meet or exceed the
rate base during the calendar
year. If not, a pro-rata space
credit will be issued toward a
future schedule to the degree
that the average circulation falls
below the effective

rate base.

Please contact your TV GUIDE
MAGAZINE Sales Manager for
additional information.

CONTACTS

SALES

Paul Turcotte

Chief Strategy Officer
Paul.Turcotte@tvgm.com
C: 914-356-2070

Marielle Riordan

Director, East Coast Partnerships
Marielle.Riordan@tvgm.com

O: 212-852-7540

Sara Brown

Director, Mid-West Partnerships
Sara.Brown@tvgm.com

C: 773-520-3572

Wendy Seelig-Walker

West Coast Director
Wendy.Seelig-Walker@TVGM.com
C: 310-944-0238

Rob Schollenberger
Vice President,
National Sales Direct Response

RSchollenberger@ntvbmedia.com

O: 248-583-4190 x140
C: 248-444-3827

Tom Comi

Vice President, Content Partnerships

tcomi@ntvbmedia.com
C:703.395.9703

MARKETING

Mike Ankener

Vice President of Marketing
Mike.Ankener@tvgm.com
212-852-7330

PRODUCTION

Susan Little

Production Manager
TVGMagAds@tvgm.com

SUBSCRIPTION INQUIRIES
Customer Service: 1-800-866-1400
http://www.tvguidemagazine.com/customercare

To upload files electronically:
https://tvgm.sendmyad.com/

MAGAZINE
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FROM THE EDITORS OF

SPECIAL INTEREST
PUBLICATIONS

TV GUIDE MAGAZINE’s Special Interest Publications (SIPs) have been developed to provide
exclusive content for select partners. These stand-alone issues are dedicated to a specific
topic and are available for purchase at newsstand retailers and through special orders during
key time periods throughout the year. SIPs can be custom produced to celebrate a milestone,
a new show, television icons and more. SIPs are promoted in TV Guide Magazine and on
TVinsider.com as well as through editorial integrations on both platforms.

SPEC\AL

COLLECTOR’S

EDITION

7V GUIDE MAGAZ!

INE SPECIAL

SPECIALIZED
PUBLICATIONS

Our focus on television gives us an extraordinary understanding of the industry and strong relationships with
those who produce, broadcast and stream it. It also gives us unique insights into what people are watching
and how they’re watching it. Our niche brands and custom titles have helped media companies (cable, satel-
lite, newspapers, etc) maintain and grow customers, increase revenue and improve customer service, while
helping advertisers reach these exclusive audiences.

Our titles include:
TV Weekly, America’s favorite TV listings magazine (local and national versions)
- Channel Guide Magazine, the nation’s largest TV and movie magazine (custom and national versions)
- OnDISH, exclusive monthly magazine for DISH subscribers
- ReMIND, a nostalgia magazine celebrating the ‘50s to ‘90s
- Puzzler, games and trivia centered around your favorite TV shows and stars
TV Guide Streaming, premium streaming section within TV Guide Magazine
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